
 

 

Headline:  

Leading the Green revolution with a business-driven evolution 

 

Sub-headline: 

Sustainable Commercial Solutions prepares to redefine the sustainability game with 

EVORA rebrand 

 

Body: 

 

You may not have heard of Sustainable Commercial Solutions before now. Though this 

independent, pan-European sustainability consultancy and software provider has flown somewhat 

under the radar since its inception in early 2013, it has left a lasting impression in the hearts and 

minds of its clients, particularly in the commercial real estate sector, in which it specialises. 

 

Regardless of your familiarity with SCS (they’re the first to admit that Sustainable Commercial 

Solutions is a mouthful not many care to digest), the company is set for a rebrand that will see them 

shake up the market and revolutionise the way businesses view sustainability, operating under the 

exciting new EVORA brand. 

 

Aligning brand with business 

 

Recognising that the nature of commercial sustainability had evolved, the business saw fit to evolve 

in line with this and, being in the fortunate position of relative obscurity within the broader 

European marketplace, there would never be a better time for a rebrand and subsequent shift in 

the brand’s focus. After significant strategic analysis and deliberation, the name EVORA was 

chosen.  

 

EVORA Marketing Director, Russ Avery, says of the new brand: ‘As Sustainable Commercial 

Solutions we were playing in the exact same space as our competitors. The name was long and not 

particularly memorable and the same could be said of our branding, with an overplayed, green 

colour palette and the leaf motif being used to death across the spectrum. We weren’t standing 

out and our VI suggested a focus entirely on the environmental dimensions, without the business 

aspect, which wasn’t an accurate reflection of our service offering. We felt it was necessary to 

choose a name and visual properties that would leave no doubt that we are focused on the 

business of sustainability and the business prudence thereof; sustainability in the modern age is 

not only highly profitable, but essential from a compliance and regulatory standpoint. While the 



 

 

name EVORA doesn’t have any particular meaning behind it, it’s memorable, emotionally evocative 

and there’s an inherent synonymy between it and the evolution that we’re seeing in real estate 

assets at present.” 

 

The EVORA logo and VI is elegant and understated, evoking the visual metaphor of a floorplan and 

intrinsically conveying EVORA’s professional focus on realising the profitability of real estate for 

organisations and the business implications of legal compliance.  

 

The same world-class service on a significantly greater scale 

 

During the period of operation as SCS, EVORA established itself as a market leader in business 

sustainability. As businesses recognise not only the social and environmental obligation towards 

sustainably in their operations, but the fiduciary duty and financial and business sense inherent 

therein, more and more companies are seeking the kind of service that EVORA provides. With a 

holistic approach that encompasses strategy and policy, regulatory & risk management, 

performance improvement and monitoring & reporting, EVORA is changing the way businesses 

approach sustainability, whilst aiming to bring their standard-setting products and services to 

companies across Europe as the EVORA brand grows. 

 

Additionally, EVORA is recognised as a leader in GRESB (Global Real Estate Sustainability 

Benchmark) compliance and implementation, being verified as a GRESB Premium Partner. GRESB 

is fast becoming the sustainability survey of choice for the real estate sector to benchmark portfolio 

performance, and in 2016 EVORA’s software, SIERA, delivered the automation of data transfer into 

GRESB for 23 submissions and more than €20bn of assets, with clients including Deutsche Asset 

Management, Schroder Real Estate, Rockspring, and AEW. 

 

SIERA – a well-kept secret set to revolutionise environmental management  

 

Having struggled to find an environmental management software system that met their high 

expectations and the increasing demands of their clients, EVORA developed its own unique 

solution: SIERA - Sustainability Intelligence Environmental Reporting & Analysis. 

 

SIERA is innovative and intuitive, purpose-built environmental management software designed to 

deal with today’s stringent reporting requirements. Incorporating powerful reporting capability, 

multi-source data capture, intelligent data modelling and sophisticated validation tools into one 

holistic and easy-to-use system, SIERA is changing the way businesses view and manage their 

internal environmental capabilities. Clients that have used SIERA often ask the same question, ‘why 

haven’t I been using this all along?’ such is the robust simplicity of this groundbreaking software! 



 

 

 

The future looks bright for EVORA 

 

With a new look, a new focus and a stable of unmatched products and services, EVORA is ready to 

take on Europe and beyond in the coming years, and numerous ambitious projects are already 

underway. Most imminently on the horizon for EVORA is the 7th annual 40 Percent symposium, 

taking place on the 3rd of November 2016 in Berlin, which they will be co-hosting with their German 

partner, ES EnviroSustain. The symposium is aimed at investors, portfolio owners and project 

developers, providing an opportunity for open discussion around sustainability in real estate, 

sharing best practice, debate and forecasting and introducing the world to EVORA’s new brand. 

 

As the emphasis on sustainable business solutions continues to grow from strength to strength in 

the coming years, EVORA will no doubt continue to grow in stature and establish itself as the 

foremost independent authority in their area of speciality. Suffice to say, exciting times are ahead 

for this progressive brand! 

 

If you’re ready to become a part of EVORA’s forward-thinking future, or simply wish to learn more 

about the brand, visit their new-look website and don’t hesitate to get in touch. 

 

 


