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Concept name:

ADD YOUR OWN ADVENTURE



Campaign line options:

• You choose what to add
• You choose the taste
• You decide the dish
• You choose, we cook
• You add the adventure
• You add the oomph
• You choose it, we add it



The thought

The ‘choose your own adventure’ engagement mechanic is something that has massive potential in the 
digital space, wherein, users are presented with a situation and given numerous actions or scenarios to 
choose from, each of which will affect the outcome in a different way. 

At its core, this concept would encourage strong emotional investment and active engagement from 
our audience as we create a recipe from scratch, overseen and implemented by a celeb chef/food 
influencer, but where our audience is given the chance to determine how the recipe is constructed, 
making key decisions at various stages in the cooking process (deciding which ingredient to use to 
determine the final outcome from our culinary milks range and other unexpected ingredients, such as 
condensed milk, chilli, lemon juice, or honey – will the final dish be sweet, savoury, umami, spicy?).



The thought

Rather than simply passively watching a dish being made as per traditional cooking videos, we want our 
audience to feel a tangible connection to this process and feel that, as they ‘add mmmore’ at each 
critical decision point, they’re shaping the course of this totally unique dish, in a truly collaborative, 
digital cooking experience that has never been done before. 

While our celeb chef/food influencer may be constructing the dish and giving their expert insights, 
opinions, commentary etc., ultimately, the audience is deciding the final outcome of the dish.





The Mechanic – Opt 1

Essentially, we would set the scene with a video performing the first few steps in a base recipe that 
could form many different recipes, such as a dough. At some point early in the video, we would stop, 
present a list of ingredient options and ask the user to comment with the ingredient that should be 
added next (such as condensed milk, chutney, feta, yoghurt etc.). Based on the user’s answer, they 
would then be served the full video as a direct message on FB or IG, using Twitter’s conversation card 
functionality (https://blog.twitter.com/en_us/a/2016/introducing-conversational-ads.html), or using 
Youtube video links to send viewers to the next video, in which the remainder of the recipe is created 
using that ingredient (for example, if they chose condensed milk, the recipe will be for a cake 
dough/sweetbread. If they chose yoghurt, the recipe may be for a flatbread/roti, etc.) 



The Mechanic – Opt 1

In this way, the user is served a unique, usable recipe video based on their choice, and we’ll illustrate 
the way in which adding different and unexpected ingredients (particularly from the culinary milks 
range) can have totally different outcomes and results, further encouraging home experimentation with 
our products. They can then comment with the other choices to receive the other videos and see how 
different the various outcomes can be, based on their choices.

Additionally, the different recipe variation videos could be shared as a content series across digital 
platforms, showing how a recipe can start the same, but take a totally different path and yield a unique 
result by adding a different ingredient at a specific point, thereby highlighting how diverse and exciting 
the products in the culinary milks range can be!



Social Post Examples

You choose, we cook. It's as simple as that! 

And with the Nestlé Culinary Milks range, 
deciding the outcome of any dish is just as 
simple - just Add mmmore! Comment and 
tell us which ingredient you would add next 
to determine the next step in this exciting 
culinary adventure! #AddMmmore
#NestleCulinaryMilks #YouChooseWeCook



The Mechanic – Opt 2

Starting in much the same way as the first mechanic, we would launch the first stage of the recipe 
video, but then end it on a cliff-hanger, in which the audience will be presented with ingredient options 
(using both culinary milks product and other totally diverse, unexpected ingredients) to add to the 
recipe to determine the outcome. This will be a group vote, after which we will use the most popular 
ingredient choice and release the next phase of the video the next day, featuring this ingredient and 
sharing insights into how this affected the dish, what it means for the next phase, etc. 

The next video will perform a few more steps in the recipe, before once again ending with a critical 
choice – what do we add next to define the next stage on this recipe journey? 



The Mechanic – Opt 2

In this way, we take the audience on an emotionally evocative food journey, in which they’re engaged 
and invested in every stage of the recipe, and, ultimately, they are integral in determining the final 
outcome. Additionally, at the conclusion, when our final masterpiece is cooked and ready, we would 
have the audience vote/send in submissions to name the dish, and everyone involved in the journey 
would be emailed the full recipe video, ingredient list, and perhaps a discount voucher for the Culinary 
Milks products, to encourage them to try the recipe they helped craft! 

This could easily be facilitated through Nestlé’s social media channels, running simultaneously across 
channels, or focusing on a single platform. By getting users to ‘opt-in’ to vote and receive the final 
video, product discount etc. We can also gather user data for additional marketing purposes.



The Mechanic – Opt 2

We could even look to activate this as a live event, say in a popular shopping mall, using a celeb chef 
who can take the live audience on this food journey, sharing their expert insights and opinions, cracking 
jokes, dropping cheeky comments etc. Obviously, they would be using culinary milks products at each 
decision phase and the audience’s votes to construct this totally unique recipe. This would really bring 
this experience to life and provide fantastic video content to be repurposed across digital channels.



Thank You 


